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I. Answer any TWO of the following in about 200 words   (2x5=10) 

 

1. Define an advertisement. Explain the essential parts of a print ad. 

2. Are advertising and sales related to each other? Explain with examples. 

3. What is the importance of selecting the suitable medium for an ad? 

 

 

II. Write briefly on any FIVE of the following:               (5x2=10) 

 

1. The difference between brand ambassador and brand character 

2. SFX 

3. sub-headline 

4. Accounts Manager in an ad agency 

5. USP 

6. White Space 

7. storyboard 

 

 

III. Create a print ad OR a radio jingle for any TWO of the following, keeping in mind  

      the key concept and wherever relevant, the USP. You can create your own brand  

      name. Your ad should have all qualities of a print ad.           

                    (2x10=20) 

1. An ad stressing the need to follow traffic rules. 

2. A newly introduced vacuum cleaner. 

3. Packers and movers. 
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IV.  Use the following visuals in a product / service / awareness print advertisement.  

        Wherever applicable, you may create your own brand name and tag line. 

                  (2x5=10) 
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