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B.Com. DEGREE
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(Effective from the academic year 2015 - 2016)
CHOICE BASED CREDIT SYSTEM

Total
Mark
Hours arks
=
2
=] | E
2le|e g
Subject Code Title of Course =l e 2
& ‘5 2l < St
= S | = 3
SIZ|E|E| 8| %
T(E(Z(2] 2| ¢ g
a|le|F|S|E| 2 g =
S|5|E|S|eg| E| | E
EIZ|S|E|8| B| B| E
Oflale=lalxd]| O m| =
Semester - I
15CM/MC/FAT1S [Financial Accounting 5 0]10([3]50] 50100
15CM/MC/MG14 [Marketing 4 0 3150 50| 100

Allied Core Offered to the Department of Computer Science

15CM/AC/ES15 |Financial Statements and Analysis

s|s{oflo[3][50]50]100

Semester - I1

15CM/MC/CT25 |Cost Accounting

S[5]10[0f3[50](50]100

15CM/MC/BM?24 |Business Management

414[0]0]3]50] 50 (100

Allied Core Offered to the Department of Computer Science

15CM/AC/PF25 |Principles of Financial Management

s|s{olo[3][50]50]100

Semester - 111

15CM/MC/BL34 |Business Law 41410]0([3]50] 50 (100

15CM/MC/BF35 |Banking and Financial Services 5/15]0(0 50 [ 50 | 100

15CM/MC/MA34 |Management Accounting 4(4]10[0([3]50](50]100

15CM/MC/EC34 Busmess. Eﬂucs and Corporate Social alalololalsolsolioo
Responsibility

Allied Core Offered to the Department of Economics

15CM/AC/PF35 |Principles of Financial Management

s|s{oflo[3][50]50]100

Semester - IV

15CM/MC/FM44 |Financial Management 41410]0([3]50] 50 (100

15CM/MC/CLA4  |Company Law 41410]0([3]50] 50 (100

15CM/AC/ST45 |Statistical Techniques for Business 515]10f[0]3[50] 501 100

15CM/GC/ES42  |Environmental Studies 21210[0]-[50] - | 100
Semester - V

15CM/MC/FK55 |Financial Markets 515]10f[0]3[50] 50] 100

15CM/MC/CASS |Corporate Accounting 515]10f[0]3[50] 50| 100

15CM/MC/HRS5 |Human Resource Management

S[5]10[0f3[50](50]100

Semester - VI

15CM/MC/IT65 |Income Tax Law and Practice

S[5]10[0f3[50][50]100

15CM/MC/EDG65 |Entrepreneurship

S[5]10[0f3][50](50]100

15CM/MC/EC64 |E-Commerce

414[0]0]3]50] 50 (100

Allied Elective Course offered to EC,MT (Shift I)

15CM/AE/AP45 |Accounting Practices

slal1]o]3]50]50]100

Allied Elective Course offered to MT(Shift II),BSW,BCA

15CM/AE/IR45  |Industrial Relations

sl4al1]o]3]50]50]100
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Major Elective Courses
15CM/ME/PR55 [Project slolo]|s]-[50]50]100
Marketing and Management
15CM/ME/CB55 |Consumer Behaviour 514(1[0[3]50] 501100
15CM/ME/RMS5 [Retail Marketing S5(411[0[3[ 0 [50]100
15CM/ME/OBS55 |Organisational Behaviour 514(1[0[3]50] 501100
Finance
15CM/ME/AGS55 |Auditing 5(411[0[3][50](50]100
15CM/ME/ACS55 |Advanced Corporate Accounting 514(1[0[3]50] 501100
15CM/ME.PF55 |Portfolio Management 514(1[0[3]50] 501100
Office Management
15CM/ME/OMSS5 |Office Organisation and Management 514(1[0[3]50] 501100
15CM/ME/AASS |Automated Accounting Practices 514(1[0[3]50] 501100
15CM/ME/OP55 |Office Procedures and Practices 514(1[0[3]50] 501100
General Elective Courses
I5CM/GE/BP22 |Banking Practices 212(0[0f-]150] - |100
15CM/GE/FS22 |Financial Services 212(0[0f-]150] - |100
I5CM/GE/BL22 |Business Leadership 212(0[0f-]150] - |100
I5CM/GE/FM23 |Fundamentals of Marketing 313]0[0]-[50] - |100
I5CM/GE/CA23 |Contemporary Advertising 313]0[0]-[50] - |100
15CM/GE/PM23 |Personnel Management 313]0[0]-[50] - |100
I5CM/GE/BA23 |Basic Accounting 313]0[0]-[50] - |100
Social Awareness Programme / Service Learning (SAP/SL)
15CM/SA/HHS52 [Health and Hygiene 2(2]10[0[-[50[ - |100
15CM/SA/CW52 [Child Welfare 2(210[0f-[50[ - |100
15CM/SA/CD52 [Care of the Differently Abled 2(210[0[-[50[ - |100
15CM/SA/CAS2  [Civic Awareness 2(210[0f-[50[ - |100
15CM/SA/RR52 |Rural Realities - Village Visits 212(0[0f-]150] - |100
15CM/SA/URS52  |Urban Realities - Underdeveloped Areas (Slums) | 2 | 2 O[O -] 50| - | 100
15CM/SA/WAS52 [Welfare of the Aged 2(210[0f-[50[ - |100
Independent Elective Courses
15CM/UI/CR23  [Consumer Rights 3(0]J0[O0[3| - [50]100
15CM/UI/IM23  |International Marketing 310[(0f[0([3] -] 50]100




