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OBJECTIVES OF THE COURSE 

 

 To enable students to understand the contemporary sustainable development 

             model adopted by corporate organisations 

 To help the students  understand the nature of Corporate Governance 

 

Unit  1  

 Introduction 

1.1 Concept of Corporate Social Responsibility- Meaning, Nature 

1.2 Operationalising CSR for Sustainable Development 

1.3 History of Corporate Social Responsibility 

1.4 Global Scenario 

1.5 Social Auditing 

 

Unit  2  

 Compliance checklist for Corporate Social Responsibility 

2.1 Management 

2.2 Market & Work place 

2.3 Regulatory Framework 

2.4 Welfare, Safety& Social Initiatives 

2.5 Community Initiatives 

2.6 Workplace Initiatives 

2.7 Environmental Initiatives 

2.8 Market Initiatives 

 

Unit  3  

 Emerging Areas and Trends in Corporate Social Responsibility 

3.1 Business 

3.2 Social 

3.3 Environmental 

 

Unit  4  

 CSR in India 

4.1 CSR in India 

4.2 Government Initiatives for promoting CSR in India 

4.3 CSR Initiatives of Association of Corporates 

 

 

 



Unit  5  

 Case Studies 

5.1 Infosys 

5.2 Satyam Computer Service Limited 

5.3 TATA 

5.4 Polaris 

5.5 L&T 
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WEB RESOUCES 

 

CSR - What is corporate social responsibility? 

https://www.youtube.com/watch?v=yzvy5IgqTvw 

 

IBM: CSR 

https://www.youtube.com/watch?v=PdkYieDuVvY 

 

CSR Video - Business Benefits of Corporate Social Responsibility 

http://beta.tutor2u.net/business/blog/csr-video-business-benefits-of-corporate-social-

responsibility 

 

https://www.youtube.com/watch?v=yzvy5IgqTvw
https://www.youtube.com/watch?v=PdkYieDuVvY
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PATTERN OF EVALUATION 

End Semester Examination 

Total Marks: 100                                                                                Duration: 3 hours                                               

 

Section A – 10 x 2 = 20 marks (All 10 questions to be answered in 50 words each) 

Section B – 5 x 8 = 40 marks (5 out of 8 questions to be answered in 250 words each) 

Section C – 2 x 20 = 40 marks (2 out of 4 questions to be answered in 1200 words) 
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OBJECTIVES OF THE COURSE 

 

 To introduce the students to the concept of social networking and its development 

 To help students understand its impact  on contemporary society 

 

Unit  1  

 Meaning of Social Networking 

         1.1 Perspectives on community - Tonnies, Wellman, Berman, and Oldenberg 

          1.2 Concept of Social Networking 

          1.3 History of Social Network Analysis 

          1.4 Mark Granovetter‘s concept of ‘Strength of weak ties’ 

 

Unit  2  

 Social Capital 

2.1 Concept of Social Capital – Putnam, Coleman, Portes 

2.2 Social Networking and Social Relationships – Social Networking and 

      Interpersonal Communication 

2.3 Networks of Reciprocity; Putnam’s Norms of trust 

 

Unit  3  

 Social Networking and Cyberspace 

3.1 Roots and visions of social cyberspace – Social Cyberspace in the past 

3.2 Origin and development of social media as a lens for viewing the evolution of the 

      institutional, social, and technological aspects of today's cyberfied world 

3.3 Manual Castell’s Network Society 

 

Unit  4  

 Imagining community and discussing it virtually 

           4.1 Network society - Online social networks - Community-centered online media 

      (and offline life) and Networked individualism 

4.2 Virtual Community and Real Life -Ways online social activities change our lives 

4.3 Relationships, Communities - Control over our communication practices, design 

      of technologies, values 

 

Unit  5  

 Collective action and Public opinion – Social Networking Perspective 

5.1 Power of social cyberspaces to organize collective action in the physical world 

5.2 Public opinion in internet era – Online discourses and the health of democracy 
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PATTERN OF EVALUATION 

 

End Semester Examination 

Total Marks: 100                                                                              Duration: 3 hours                                               

 

Section A – 10 x 2 = 20 marks (All 10 questions to be answered in 50 words each) 

Section B – 5 x 8 = 40 marks (5 out of 8 questions to be answered in 250 words each) 

Section C – 2 x 20 = 40 marks (2 out of 4 questions to be answered in 1200 words) 

 

 


