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SECTION – A   

ANSWER ALL QUESTIONS IN NOT LESS THAN 50 WORDS:          (10 X 2 = 20) 

 

1. Expla in the vastness o f governmental PR with suitab le case studies.   

2 . Examine if  ‘PR is an att itude of mind’.  

3. Expla in the mandate of I & PR Department of Tamil Nadu 
Government.   

4 . Analyze the importance of feedback mechanisms from the communit y,  

giving two examples.  

5. Name any four factors that can enhance the effect iveness of 

governmental communicat ion.   

6 . Define the ke y elements of the cit izen’s charter of a Government 
Department? 

7. Suggest with just if ication,  any four modern internal communicat ion 

tools for a Centra l Ministr y like MHRD.  

8. Is ‘Pub lic Relat ions’ a method of propaganda b y the government?  
Examine.  

9. How will you communicate and convince the public on volatile issues 

like frequent f luctuation in the administered prices o f petroleum 

products?  

10. Outline the utilit y of grass-root level government machinery in 
educating the people on civic issues.  

SECTION – B  
 

ANSWER ANY FIVE QUESTIONS IN NOT LESS THAN 250 WORDS:   (5 X 8 = 40) 
 

11.  I llustrate the responsib ilit y of print and  electronic med ia in 

disseminating the policies of Government of India ?   

12. Sketch the pros and  cons of the protest groups’ PR campaign on Bt 

Brinja l and  the government’s response to it .  
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13. Assess and authent icate the achievements and shortcomings of the 3
rd

 
annual mega ‘Chennai Science Fest ival-2010’ organized  by the 

Government o f Tamil Nadu at Science City during February 3 -7 ,  2010. 

14. Discuss the concept o f ‘Communit y Radio ’ being promoted b y Union 

Government.  Augment your arguments taking any one operating 

stat ion in Chennai, as case study.  

15. If you are a PR consultant,  what will be your expert advice to the 

State and Central Governments when a major infrastructure project 
like green field  airport is to  be constructed  near Chennai.   

16. Elucidate any two outreach programmes of Tamil Nadu Government,  

with facts and  figures.   

17. Bring out the unique PR challenges to the ‘Chennai Metro Rail 
Project’ and the innovat ive solu tions proposed  by the State 

Government.   

  18.  Descr ibe the high leve l o f integr it y and competenc y requ irements o f a  

          PRO in the Defense Department who has to mainta in transparency in  
          communicat ion,  without compromising the securit y interests of the  

          countr y.   

 

      

SECTION – C  
 

ANSWER ANY TWO QUESTIONS IN NOT LESS THAN 1000 WORDS:  

 

           (2 X 20 = 40) 
 

 

19. ‘National Rural Employment Guarantee Act (NREGA) is a success o r  

      disappointment’  - Substant iate your view points with illustrat ions.  

20.  Critica lly eva luate the PR strategies adopted by Governments of  

      India and Andhra Pradesh on the Telangana issue.  

21.  PR professionals of Government Departments play a decisive role  
     during ‘f ire- fight ing PR exerc ises’ .  Just ify with t yp ical examp les.   

22.  Comment on the PR management by the Indian Government within  

     the country and  abroad, of the global summit on climate change  

     recent ly held at Copenhagen.  
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