	STELLA MARIS COLLEGE (AUTONOMOUS), CHENNAI
COURSE PLAN (June - November 2026)
Department


:   History (Tourism and Travel Management)
Name/s of the Faculty
: Ms. Ivan Nancy. A
Course Title


:  Emerging Trends in Tourism
Course Code


: 23TT/MC/ET54
Shift



: II

	COURSE OUTCOMES (COs)

	COs
	Description
	CL

	CO1
	identify various kinds of niche tourism
	K1

	CO2
	describe new trends in the tourism industry
	K2

	CO3
	demonstrate knowledge of the impacts of emerging trends
	K3

	CO4
	assess the challenges associated with reservation procedures and the technical risks
	K4

	CO5
	evaluate the sustainability of practices in the tourism sector
	K5

	
	
	

	Week 
	Unit
No.
	Content 
	Cognitive Level
	Teaching Hours
	COs
	Teaching Learning Methodology
	Assessment Methods 

	Jun 15 – 22, 2026

 (Day Order 1- 6)
	1
	Introduction 

1.1 Special Interest Tourism - Niche market
	K1-K5
	3
	CO1- CO5
	Group discussions and Presentations
	Review questions and recaps 

	Jun 23 – July 1, 2026

(Day Order 1- 6)
	1
	1.2 Classification - nature, culture, education and hobbies
	K1-K5
	4
	CO1- CO5
	Presentations and lectures
	Group Discussions

	July 2 – July 8, 2026

(Day Order 1- 6)
	1
	1.3 Factors influencing the growth of Special Interest Tourism
	K1-K5
	3
	CO1- CO5
	Group discussions, and Case Study
	Case Studies

	July 9 – 16, 2026

(Day Order 1- 6)
	2
	Impacts of Special Interest Tourism 

2.1 Environmental Impacts- Trampling- Poaching Displacements- Soil Erosion – Pollution – depletion of resources
	K1-K5
	3
	CO1- CO5
	Lectures and Case Study
	Review questions and recaps 

	July 17 – 24, 2026

(Day Order 1- 6)
	2
	2.2 Economic impacts – Foreign exchange- inflation – customs – infrastructural development
	K1-K5
	4
	CO1- CO5
	Group discussions, and Presentations
	Group Discussions

	July 25 – 28, 2026

(Day Order  1- 3)
	2
	2.3 Social and cultural impacts – Influence of foreign culture- fashion- food.
	K1-K5
	3
	CO1- CO5
	Group discussions, Case Study and Presentations
	Case Studies

	July 29 – Aug 3, 2026
	C.A. Test - I

	Aug 4 - 6, 2026

 (Day Order 4 - 6)
	3
	Nature based Emerging Trends in Tourism 

3.1 Rural Tourism - Agri Tourism - Heritage Tourism - Tribal Tourism
	K1-K5
	5
	CO1- CO5
	Case Study, Role Play and Presentations
	Assignment on emerging tourism trends 

	Aug 7 – 14, 2026

 (Day Order 1- 6)
	3
	3.2 EcoTourism - Sustainable Tourism - Responsible Tourism
	K1-K5
	5
	CO1- CO5
	Lectures, Case Study and Field Trips
	Review questions and recaps 

	Aug 17 - 24, 2026

 (Day Order 1- 6)
	3
	3.3 Geo Tourism - Leisure Tourism - Educational Tourism
	K1-K5
	5
	CO1- CO5
	Lectures, Case Study and Field Trips
	Group Discussions

	Aug 25 – Sep 2, 2026

 (Day Order 1- 6)
	4
	Emerging Trends in Tourism 

4.1 Medical Tourism - Wellness Tourism
	K1-K5
	5
	CO1- CO5
	Group discussions, and Presentations
	Case Studies

	Sep 3 – 11, 2026

 (Day Order 1- 6)
	4
	4.2 Hydel Tourism - Dark Tourism - Fashion Tourism – Gastronomy Tourism
	K1-K5
	5
	CO1- CO5
	Presentations
	Group Discussion

	Sep 15-17, 2026

 (Day Order 1 - 3) 
	4
	4.3 MICE Tourism - Space Tourism – Virtual Tourism
	K1-K5
	5
	CO1- CO5
	Presentations and Learning by Doing Virtual tours
	Group or individual presentation 

	Sep 18 –23, 2026
	C.A. Test - II

	Sep 24 - 28, 2026

(Day 4 – 6)
	5
	Challenges and Issues 

5.1 Reservations- Technical problems- Double bookings - Double payment - Payment failures
	K1-K5
	5
	CO1- CO5
	Group discussions, Case Study, Role Play, Presentations
	Objective Test 

	Sep 29 – Oct 7, 2026

(Day Order 1 - 6)
	
	5.2 Maintenance and Sustainability of Tourist destinations- Post Pandemic Challenges
	K1-K5
	5
	CO1- CO5
	Group discussions, Case Study, Role Play, Presentations
	Recap and Review Question

	Oct 8 - 14, 2026

(Day Order 1 - 6)
	
	5.3 Upgradation of latest facilities and amenities in tourist destinations
	K1-K5
	5
	CO1- CO5
	Group discussions, Case Study, Role Play, Presentations
	Group Discussion

	Oct 15 - 21, 2026

(Day Order 1- 4)
	REVISION


. 
	STELLA MARIS COLLEGE (AUTONOMOUS), CHENNAI
COURSE PLAN (June - November 2025)
Department


:  History (B.A Tourism and Travel Management) 
Name/s of the Faculty
:  Dr. Gayathri S & Dr. Senkathir Selvi P
Course Title


: Art and Architecture of India
Course Code


: 23TT/MC/AA54
Shift



: II

	COURSE OUTCOMES (COs)

	CL
	Description
	CL

	K1
	describe the architectural wonders of India.
	K1

	K2
	classify temples and structures based on the architectural design and styles.
	K2

	K3
	identify ways of promoting and preserving the art and architecture of India.
	K3

	K4
	analyse the historical and cultural significance of various architectural structures constructed in colonial India.
	K4

	K5
	critically evaluate Indian architecture and painting.
	K5

	
	
	

	Week 
	Unit
No.
	Content 
	Cognitive Level
	Teaching Hours
	COs
	Teaching Learning Methodology
	Assessment Methods 

	Jun 15 – 22, 2026

 (Day Order 1- 6)
	1
	Introduction to Indian Art and Architecture

1.1 Origin and Evolution of Architecture in India
	K1-K4
	5
	CO1-5
	Lecture, Videos & PowerPoint presentation
	Recap, questions & discussions

	Jun 23 – July 1, 2026

(Day Order 1- 6)
	1
	1.2 Indus Art and Architecture
	K1-K5
	5
	CO1-5
	Lecture & PowerPoint presentation
	Recap, questions & discussions

	July 2 – July 8, 2026

(Day Order 1- 6)
	1
	1.3 Buddhist – Mauryan - Gandhara and Mathura schools
	K1-K5
	5
	CO1-5
	Lecture, videos & PowerPoint presentation
	Recap, questions & discussions

	July 9 – 16, 2026

(Day Order 1- 6)
	2
	Temple Architecture

2.1 Styles of Temple Architecture – Nagara, Dravida and Vesara
	K1-K4
	6
	CO1-5
	Lecture & PowerPoint presentation
	Third component:

Pencil sketch of the styles of temple architecture – 15 marks

	July 17 – 24, 2026

(Day Order 1- 6)
	2
	2.2 Temples of North India – Guptas, Chandellas, Solankis
	K1-K5
	6
	CO1-5
	Lecture & PowerPoint presentation
	Recap, questions & discussions

	July 25 – 28, 2026

(Day Order  1- 3)
	2
	2.3 Temples of South India – Pallavas, Cholas, Pandyas, Rastrakutas, Hoysalas, Chalukyas and Vijayanagara empire

Third Component: Writing report on field trip – 15 marks
	K1-K5
	3
	CO1-5
	Lecture & PowerPoint presentation
	Recap, questions & discussions

	July 29 – Aug 3, 2026
	C.A. Test - I

	Aug 4 - 6, 2026

 (Day Order 4 - 6)
	3
	Medieval Architecture 
3.1 Sultanate architecture
	K1-K4
	5
	CO1-5
	Lecture & PowerPoint presentation
	Recap, questions & discussions

	Aug 7 – 14, 2026

 (Day Order 1- 6)
	3
	3.2 Mughal architecture
	K1-K4
	5
	CO1-5
	Lecture, videos & PowerPoint presentation
	Recap, questions & discussions

	Aug 17 - 24, 2026

 (Day Order 1- 6)
	3
	3.3 Indo-Saracenic and Rajput architecture
	K1-K4
	5
	CO1-5
	Lecture, field visits & PowerPoint presentation
	Third Component: Group discussion on important tourist sites – Medieval Architecture – 10 marks

	Aug 25 – Sep 2, 2026

 (Day Order 1- 6)
	4
	Modern Architecture

4.1 Portuguese - Goa, Danish -Tranquebar
	K1-K4
	4
	CO1-5
	Lecture, videos & PowerPoint presentation
	Recap, questions & discussions

	Sep 3 – 11, 2026

 (Day Order 1- 6)
	4
	4.2 British – Mumbai, Calcutta and Madras
	K1-K5
	4
	CO1-5
	Lecture, videos & PowerPoint presentation
	Recap, questions & discussions

	Sep 15-17, 2026

 (Day Order 1 - 3) 
	4
	4.3 French – Pondicherry
	K1-K5
	2
	CO1-5
	Lecture, videos & PowerPoint presentation
	Third Component: Record work on the Art and Architecture of India covering all the units – 25 marks

	Sep 18 –23, 2026
	C.A. Test - II

	Sep 24 - 28, 2026

(Day 4 – 6)
	5
	Paintings in India

5.1 Mural Paintings
	K1-K5
	2
	CO1-5
	Lecture & PowerPoint presentation
	Recap, questions & discussions

	Sep 29 – Oct 7, 2026

(Day Order 1 - 6)
	5
	5.2 Miniature Paintings
	K1-K5
	4
	CO1-5
	Lecture & PowerPoint presentation
	Recap, questions & discussions

	Oct 8 - 14, 2026

(Day Order 1 - 6)
	5
	5.3 Modern Paintings
	K1-K5
	4
	CO1-5
	Lecture & PowerPoint presentation
	Recap, questions & discussions

	Oct 15 - 21, 2026

(Day Order 1- 4)
	REVISION


. 
	STELLA MARIS COLLEGE (AUTONOMOUS), CHENNAI
COURSE PLAN (June - November 2025)
Department


: History (B.A Tourism and Travel Management)
Name/s of the Faculty
: Dr. Senkathir Selvi P
Course Title


: Event Management
Course Code


: 23TT/MC/EM54
Shift



: II

	COURSE OUTCOMES (COs)

	Cos
	Description
	CL

	CO1
	identify and explain different kinds of events.
	K1, K2

	CO2
	demonstrate knowledge of strategies required to plan successful events
	K3

	CO3
	compare the effectiveness of different kinds of media in communication about events.
	K4

	CO4
	evaluate the success of events with feedback.
	K5

	CO5
	construct budget and cost sheets required for an event
	K6

	
	
	

	Week 
	Unit
No.
	Content 
	Cognitive Level
	Teaching Hours
	COs
	Teaching Learning Methodology
	Assessment Methods 

	Jun 15 – 22, 2026

 (Day Order 1- 6)
	1
	Introduction 1.1 Introduction to Event Management
	K1-K4
	5
	CO1-5
	PPT and Lectures
	Recaps and Review questions

	Jun 23 – July 1, 2026

(Day Order 1- 6)
	1
	1.2 Meaning, scope and historical perspective
	K1-K5
	5
	CO1-5
	Videos, Lectures and PPT
	Quizzes

	July 2 – July 8, 2026

(Day Order 1- 6)
	1
	1.3 Size and types of Events - Code of Ethics
	K1-K5
	5
	CO1-5
	PPT and Videos
	Group Discussions and Recaps

	July 9 – 16, 2026

(Day Order 1- 6)
	2
	Preparation for an event

2.1 Conducting market research, establishing viability, capacities, costs and facilities, plans, timescales and contracts
	K1-K6
	5
	CO1-5
	Lectures, PPT and Videos
	Recaps and Review questions

	July 17 – 24, 2026

(Day Order 1- 6)
	2
	2.2 Clarity - SWOT analysis
	K1-K6
	5
	CO1-5
	Lectures and PPT
	Quizzes

	July 25 – 28, 2026

(Day Order  1- 3)
	2
	2.3 Media coverage, advertising, budget, special considerations and evaluating success.
	K1-K5
	5
	CO1-5
	Lecture and PPT
	Third component:

Individual/Group Presentation on the topic Preparation for an event – 15 marks

	July 29 – Aug 3, 2026
	C.A. Test - I

	Aug 4 - 6, 2026

 (Day Order 4 - 6)
	3
	Organizing the event 3.1 Purpose, venue, timing, Guest of Honor guest list and invitations
	K1-K6
	5
	CO1-5
	Lecture, Video & Power

point presentation
	Group Discussion

	Aug 7 – 14, 2026

 (Day Order 1- 6)
	3
	3.2 Food and Beverages - Venue arrangements and decorations
	K1-K4
	5
	CO1-5
	Lecture, Video & Power

point presentation
	Group Discussion & quiz

	Aug 17 - 24, 2026

 (Day Order 1- 6)
	3
	3.3 Amenities – Microphones and Speakers - Media - Photographers - Podium
	K1-K4
	5
	CO1-5
	Lecture, Video & Power

point presentation
	Third Component:

Scrapbook on the aspects of organizing the event – 20 marks

	Aug 25 – Sep 2, 2026

 (Day Order 1- 6)
	4
	Media and Promotional Tools

4.1 Media invitations- photos - calls - press releases – Television and radio broadcasts
	K1-K4
	4
	CO1-5
	Lecture, Video & Power

point presentation
	Group Discussion & Case Studies 

	Sep 3 – 11, 2026

 (Day Order 1- 6)
	4
	4.2 Flyers, posters, invitations, website, newsletters, blogs, tweets
	K1-K5
	3
	CO1-5
	Lecture, Video & Power

point presentation
	Group Discussion & Case Studies 

	Sep 15-17, 2026

 (Day Order 1 - 3) 
	4
	4.3 PR and advertising- Media Coverage
	K1-K5
	3
	CO1-5
	Lecture, Video & Power

point presentation
	Third Component: Preparing any one type of  Promotional Tool to advertise an event – 15 marks

	Sep 18 –23, 2026
	C.A. Test - II

	Sep 24 - 28, 2026

(Day 4 – 6)
	5
	Finance Planning

5.1 Budget and planning- packages, offers and discounts
	K1-K6
	6
	CO1-5
	Lectures, PPT and Videos
	Quizzes

	Sep 29 – Oct 7, 2026

(Day Order 1 - 6)
	5
	5.2 Return on Investment
	K1-K5
	6
	CO1-5
	Lecture and PPT
	Group Discussions and Recaps

	Oct 8 - 14, 2026

(Day Order 1 - 6)
	5
	5.3 Attendance and Feedback
	K1-K5
	6
	CO1-5
	Lecture and PPT
	Group Discussions and Recaps

	Oct 15 - 21, 2026

(Day Order 1- 4)
	REVISION


	STELLA MARIS COLLEGE (AUTONOMOUS), CHENNAI
COURSE PLAN (June - November 2026)
Department


:   History (Tourism and Travel Management)
Name/s of the Faculty
: Ms. Ivan Nancy. A
Course Title


:  Ticketing and Fare Construction
Course Code


: 23TT/MC/TF53
Shift



: II

	COURSE OUTCOMES (COs)

	COs
	Description
	CL

	CO1
	explain flight handling procedures and inflight services
	K1, K2

	CO2
	demonstrate knowledge of baggage policies and allowances for international flights
	K3

	CO3
	differentiate types of airfares, taxes and billing and settlement plans.
	K4

	CO4
	assess the needs for special provisions for different categories of passengers.
	K5

	CO5
	construct different types of air fares based on IATA guidelines.
	K6

	
	
	

	Week 
	Unit
No.
	Content 
	Cognitive Level
	Teaching Hours
	COs
	Teaching Learning Methodology
	Assessment Methods 

	Jun 15 – 22, 2026

 (Day Order 1- 6)
	1
	Air Transport

Air Transport - Aviation History- International Airline Codes
	K1-K4
	3
	CO1-5
	Videos, Lecture & PowerPoint preparation
	Recaps, Quizzes and review Questions

	Jun 23 – July 1, 2026

(Day Order 1- 6)
	1
	Types of Aircrafts
	K1-K5
	3
	CO1-5
	Videos, Lecture & PowerPoint preparation
	Recap, questions & discussions



	July 2 – July 8, 2026

(Day Order 1- 6)
	1
	Flight handling and In-flight services
	K1-K5
	4
	CO1-5
	Videos, Lecture & PowerPoint preparation
	Quizzes and review Questions. Presentation on Historical Development of airline industry with special reference any airline 

	July 9 – 16, 2026

(Day Order 1- 6)
	2
	Airline policies and practices

Baggage- Baggage allowance- Checked Baggage- Excess Baggage surcharge
	K1-K4
	4
	CO1-5
	Videos, Lecture & PowerPoint preparation
	Recap, questions & discussions



	July 17 – 24, 2026

(Day Order 1- 6)
	2
	Baggage Handling - Five freedoms of air
	K1-K5
	4
	CO1-5
	Videos, Lecture & PowerPoint preparation
	Quizzes and review Questions

	July 25 – 28, 2026

(Day Order  1- 3)
	2
	International air transport regulations- State regulations
	K1-K5
	2
	CO1-5
	Lecture & PowerPoint preparation
	Discussion, Quizzes and review Questions

	July 29 – Aug 3, 2026
	C.A. Test - I

	Aug 4 - 6, 2026

 (Day Order 4 - 6)
	3
	Air fares

Basic elements of air fare- Class of Service- Fare Basis-Fare rules and Regulations
	K1-K6
	3
	CO1-5
	Lecture & PowerPoint preparation
	Recap, questions & discussions. Assignment on In-flight services and lounge access of different airlines 

	Aug 7 – 14, 2026

 (Day Order 1- 6)
	3
	 Special fares- Discounted fares- Policy regarding Children, Restricted –Disabled passengers
	K1-K4
	4
	CO1-5
	Lecture & PowerPoint preparation
	Recap, questions & discussions

	Aug 17 - 24, 2026

 (Day Order 1- 6)
	3
	Taxes- Billing and Settlement Plan (BSP)
	K1-K4
	3
	CO1-5
	Lecture & PowerPoint preparation
	Recap, questions & discussions

	Aug 25 – Sep 2, 2026

 (Day Order 1- 6)
	4
	Fare construction

Guidelines for fare construction- One Way Trip - Circle Trip- Round Trip - Around the World Trip- Open Jaw-Stop-over- Non-Stop- Direct
	K1-K6
	5
	CO1-5
	Lecture & PowerPoint preparation
	Discussion, Quizzes and review Questions

	Sep 3 – 11, 2026

 (Day Order 1- 6)
	4
	Mileage System
	K1-K6
	3
	CO1-5
	Lecture & PowerPoint preparation
	Discussion, Quizzes and review Questions

	Sep 15-17, 2026

 (Day Order 1 - 3) 
	4
	Lowest Combinations Principles
	K1-K6
	2
	CO1-5
	Lecture & PowerPoint preparation
	Recap, questions & discussions

	Sep 18 –23, 2026
	C.A. Test - II

	Sep 24 - 28, 2026

(Day 4 – 6)
	5
	Travel Documents and Travel Formalities

5.1 Passport- Types- Passport Language- National Status-Limitations on Passport issue
	K1-K5
	4
	CO1-5
	Videos, Lecture & PowerPoint preparation
	Discussion, Quizzes and review Questions. Group Discussion on various travel formalities 

	Sep 29 – Oct 7, 2026

(Day Order 1 - 6)
	5
	5.2 VISA- Conditions of issue- Types- Entry and Duration of Stay
	K1-K5
	4
	CO1-5
	Videos, Lecture & PowerPoint preparation
	Recap, questions & discussions

	Oct 8 - 14, 2026

(Day Order 1 - 6)
	5
	5.3 Travel Information Manual (TIM) - Health Certificates - General Preventive Measures - Customs and Currency-Travel Insurance - Consequences of Negligence
	K1-K5
	4
	CO1-5
	Lecture & PowerPoint preparation
	Recap, questions & discussions

	Oct 15 - 21, 2026

(Day Order 1- 4)
	REVISION


. 
	STELLA MARIS COLLEGE (AUTONOMOUS), CHENNAI
COURSE PLAN (June - November 2025)
Department


: History (B.A Tourism and Travel Management)
Name/s of the Faculty
: Ms. Ruth Felicita F & Dr. Senkathir Selvi P
Course Title


: Tourism Marketing
Course Code


: 23ID/IC/TM55
Shift



: II

	COURSE OUTCOMES (COs)

	COs
	Description
	CL

	CO1
	Define concepts connected to marketing and tourism.
	K1

	CO2
	Demonstrate understanding of the principles of marketing.
	K2

	CO3
	Apply the principles of marketing to the tourism industry.
	K3

	CO4
	Analyse the factors that affect the tourism industry.
	K4

	CO5
	Evaluate tourism attractions and destinations.
	K5

	
	
	

	Week 
	Unit
No.
	Content 
	Cognitive Level
	Teaching Hours
	COs
	Teaching Learning Methodology
	Assessment Methods 

	Jun 15 – 22, 2026

 (Day Order 1- 6)
	1
	Basic Principles of Tourism Marketing

1.1 Tourism Marketing - A Perception - Purpose and Constraints of Tourism Marketing
	K1-K3
	5
	CO1-5
	Lecture, Video & Power

point presentation
	Group discussion

	Jun 23 – July 1, 2026

(Day Order 1- 6)
	1
	1.2 Service Characteristics of Tourism Marketing
	K4-K5
	5
	CO1-5
	Lecture, Video & Power

point presentation
	Group discussion

	July 2 – July 8, 2026

(Day Order 1- 6)
	1
	1.3 Role and Functions of Tourism Managers
	K1-K5
	5
	CO1-5
	Lecture, Video & Power

point presentation
	Third Component: Role play as tour managers and customers – 20 marks

	July 9 – 16, 2026

(Day Order 1- 6)
	2
	Marketing Mix for Tourism

2.1 Marketing Mix - variables - 7 P’s
	K1-K3
	5
	CO1-5
	Lecture, Video & Power

point presentation
	Group discussion & Case Analysis

	July 17 – 24, 2026

(Day Order 1- 6)
	2
	2.2 Tourism Promotion - Introduction, Need, and Kinds of Promotion
	K1-K4
	5
	CO1-5
	Lecture, Video & Power

point presentation
	Group discussion & Case Analysis

	July 25 – 28, 2026

(Day Order  1- 3)
	2
	2.3 Distribution Strategy - Channel Design – Functions and Types of Channel Members
	K1-K4
	5
	CO1-5
	Lecture, Video & Power

point presentation
	Group discussion & Case Analysis

	July 29 – Aug 3, 2026
	C.A. Test - I

	Aug 4 - 6, 2026

 (Day Order 4 - 6)
	3
	Tourist Consumer Behaviour 

3.1 Characteristics and Decision-Making Process
	K1-K4
	3
	CO1-5
	Lecture, Video & Power

point presentation
	Group Discussion

	Aug 7 – 14, 2026

 (Day Order 1- 6)
	3
	3.2 Typologies
	K3-K5
	6
	CO1-5
	Lecture, Video & Power

point presentation
	Group Discussion & quiz

	Aug 17 - 24, 2026

 (Day Order 1- 6)
	3
	3.3 Factors Affecting Consumer Behaviour
	K3-K5
	6
	CO1-5
	Lecture, Video & Power

point presentation
	Third Component:

Field survey to study the consumer behaviour of a tourism product – 15 marks

	Aug 25 – Sep 2, 2026

 (Day Order 1- 6)
	4
	Tourism Marketing Strategies 
4.1 Destination Branding
	K1-K3
	6
	CO1-5
	Lecture, Video & Power

point presentation
	Group Discussion & Case Studies 

	Sep 3 – 11, 2026

 (Day Order 1- 6)
	4
	4.2 Brand Positioning
	K1-K4
	6
	CO1-5
	Lecture, Video & Power

point presentation
	Group Discussion & Case Studies 

	Sep 15-17, 2026

 (Day Order 1 - 3) 
	4
	4.3 Choosing a Destination - Role of DMO
	K3-K5
	3
	CO1-5
	Lecture, Video & Power

point presentation
	Group Discussion & Case Studies 

	Sep 18 –23, 2026
	C.A. Test - II

	Sep 24 - 28, 2026

(Day 4 – 6)
	5
	Tourism Market Segmentation and Pricing

5.1 Tourism Market Segmentation - Objectives, Introduction, Levels of Segmentation and Patterns
	K1-K3
	6
	CO1-5
	Lecture, Video & Power

point presentation
	Group Discussion & Case Studies 

	Sep 29 – Oct 7, 2026

(Day Order 1 - 6)
	5
	5.2 Pricing - Introduction - Factors Affecting Pricing
	K3-K5
	6
	CO1-5
	Lecture, Video & Power

point presentation
	Group Discussion & Case Studies 

	Oct 8 - 14, 2026

(Day Order 1 - 6)
	5
	5.3 Methods and Strategies of Pricing
	K1-K4
	6
	CO1-5
	Lecture, Video & Power

point presentation
	Third component:

Power point presentation on the tourism marketing segmentation and pricing strategies – 15 marks

	Oct 15 - 21, 2026

(Day Order 1- 4)
	REVISION


	STELLA MARIS COLLEGE (AUTONOMOUS), CHENNAI
COURSE PLAN (June - November 2025)
Department


: History (B.A Tourism and Travel Management)
Name/s of the Faculty
: Dr. Senkathir Selvi P
Course Title


: Advertising for Tourism Business
Course Code


: 23TT/GE/AT22
Shift



: II

	COURSE OUTCOMES (COs)

	COs
	Description
	CL

	CO1
	Define advertising.
	K1

	CO2
	Describe the types of advertising.
	K2

	CO3
	Use social media more effectively as a promotional tool.
	K3

	
	
	

	Week 
	Unit
No.
	Content 
	Cognitive Level
	Teaching Hours
	COs
	Teaching Learning Methodology
	Assessment Methods 

	Jun 15 – 22, 2026

 (Day Order 1- 6)
	1
	Introduction 

1.1 Definition of Advertising
	K1-K3
	2
	CO1-3
	Lecture & PowerPoint preparation
	Recaps, Quizzes and review

Questions

	Jun 23 – July 1, 2026

(Day Order 1- 6)
	1
	Introduction 

1.1 Definition of Advertising
	K1-K3
	1
	CO1-3
	Lecture & PowerPoint preparation
	Recap, questions & discussions

	July 2 – July 8, 2026

(Day Order 1- 6)
	1
	1.2 Types of advertising
	K1-K3
	1
	CO1-3
	Lecture, PowerPoint preparation and Case Analysis
	Quizzes and review

Questions

	July 9 – 16, 2026

(Day Order 1- 6)
	1
	1.2 Types of advertising
	K1-K3
	1
	CO1-3
	Lecture, PowerPoint preparation and Case Analysis
	Recap, questions & discussions

	July 17 – 24, 2026

(Day Order 1- 6)
	1
	1.3 Impact of Advertising – Challenges in Advertising
	K1-K3
	2
	CO1-3
	Lecture, PowerPoint preparation and Case Analysis
	Quizzes and review

Questions

	July 25 – 28, 2026

(Day Order  1- 3)
	1
	1.3 Impact of Advertising – Challenges in Advertising
	K1-K3
	1
	CO1-3
	Lecture, PowerPoint preparation and Case Analysis
	Third Component:

Case study and analysis on the topic Challenges in Advertising for Tourism Business – 20 marks

	July 29 – Aug 3, 2026
	C.A. Test - I

	Aug 4 - 6, 2026

 (Day Order 4 - 6)
	2
	Advertising for Tourism
2.1 Importance and Objective of Advertising in Tourism
	K1-K3
	2
	CO1-3
	Lecture, PowerPoint preparation and Group discussions 
	Recap, questions & discussions

	Aug 7 – 14, 2026

 (Day Order 1- 6)
	2
	Advertising for Tourism
2.1 Importance and Objective of Advertising in Tourism
	K1-K3
	2
	CO1-3
	Lecture, PowerPoint preparation and Group discussions 
	Recap, questions & discussions

	Aug 17 - 24, 2026

 (Day Order 1- 6)
	2
	2.2 Usage of Social media – Impact of Social media ads
	K1-K3
	2
	CO1-3
	Lecture, PowerPoint preparation and Group discussions 
	Discussion, Quizzes and review

Questions

	Aug 25 – Sep 2, 2026

 (Day Order 1- 6)
	2
	2.2 Usage of Social media – Impact of Social media ads
 
	K1-K3
	1
	CO1-3
	Lecture, PowerPoint preparation and Group discussions 
	Third Component:

Group discussion on the topic Positive and Negative Impact of Social media – 15 marks

	Sep 3 – 11, 2026

 (Day Order 1- 6)
	2
	2.3 Demerits of Media Advertisements
	K1-K3
	1
	CO1-3
	Lecture, PowerPoint preparation and Group discussions 
	Discussion, Quizzes and review

Questions

	Sep 15-17, 2026

 (Day Order 1 - 3) 
	3
	Application of Advertising Strategies

3.1 Advertising - Direct Marketing, Sales Promotion, Public relations and Sponsorship
	K1-K3
	2
	CO1-3
	Lecture, PowerPoint preparation and Learning by Doing
	Recap, questions & discussions

	Sep 18 –23, 2026
	C.A. Test - II

	Sep 24 - 28, 2026

(Day 4 – 6)
	3
	3.2 Five Ms of Advertising- objective setting, advertising budget, Message decisions
	K1-K3
	2
	CO1-3
	Lecture, PowerPoint preparation and Learning by Doing
	Recap, questions & discussions

	Sep 29 – Oct 7, 2026

(Day Order 1 - 6)
	3
	3.3 Media Decisions and campaign evaluation
	K1-K3
	2
	CO1-3
	Lecture, PowerPoint preparation and Role play
	Recap, questions & discussions

	Oct 8 - 14, 2026

(Day Order 1 - 6)
	3
	3.4 Major promotional tools, Developing Effective Communication, identifying target audience


	K1-K3
	2
	CO1-3
	Lecture, PowerPoint preparation and Role play
	Third Component:

Creating a Brochure or scrapbook (advertising tool) to advertise and promote any one tourism destination – 15 marks

	Oct 15 - 21, 2026

(Day Order 1- 4)
	REVISION
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