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OBJECTIVES OF THE COURSE 

 To provide valuable guidance to students to understand the technological changes in 

the business world   

 To understand the practices and technology to start a business 

 To familiarize the students with various concept in managing the E-Business   

 To provide knowledge to the students on the procedural formalities in dealing with             

E- Business 

 

COURSE LEARNING OUTCOMES 

On successful completion of this course, students will be able to 

 Know how to build and manage an e-business 

 Analyse the e- business environment 

 Generate and evaluate ideas for new business ventures 

 Develop a perfect theoretical knowledge on e- business components 

 

Unit    1                                                                                                                    (10 Hours) 

Introduction to E - Business 

1.1 Meaning, Significance, Advantages and Challenges in E-Commerce  

1.2 E-Commerce Models – B2B, B2C, C2B and C2C 

1.3 E-Commerce in India (Internet, World Wide Web, Internet Architectures, Internet 

Applications, Web Based Tools for Electronic Commerce)  

 Unit    2 

E- Business Infrastructure                                                                      ( 10 Hours) 

2.1 Business Applications on Intranet, Extranet. 

2.2  Electronic Data Interchange - Components and Communication process  

2.3  E-HRM – Concept, Importance and Challenges in E-HRM 

2.4  Impact of E-HRM practices in Organizational Performance 

Unit     3        

E-Business Payment and Security                                                      (15 Hours) 

3.1  Electronic Payment System – Meaning, Characteristics and Advantages  

3.2  Types of Electronic Payment Systems- Smart Cards, Credit Card, Debit     

       Card, NEFT, E-Wallet, E-Cash and other Electronic Payment Systems 

3.3  Infrastructure Issues in EPS, Electronic Fund Transfer  



3.4  Internet Security Threats to E-Business – an Overview 

3.4.1 Cryptography, Security, Encryption,  Public Key and 

Private Key Cryptography, Digital Signatures, Digital Certificates    

3.4.2 Security Protocols, Public Networks- HTTPS, SSL, Firewall  

Public Key Infrastructure (PKI) for Security, Prominent Cryptographic 

Applications 

Unit     4                                                                                                                   (10 Hours)                      

E-Marketing 

4.1  Consumer Oriented E-Business – E-Tailing and Models-B2B, B2C, C2C, C2B  

        and G2B 

4.2  Marketing on Web – Advertising, Marketing, Online Services and Web Auctions, 

Virtual Communities and Web Portals 

4.5  E- Governance- EDI on the Internet, Delivery Management System 

4.6  Social Media Marketing – Advantages and Disadvantages 

 

Unit     5                                                                                                                 (7 Hours) 

Legal and Ethical Issues in E- Business  

5.1  Legal, Ethical and Privacy Issues – Need for Protection and Methodology  

5.2  Online Consumer Protection-Rights 

5.3  Information Technology Act – Emerging Trends 
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WEB RESOURCES 
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PATTERN OF ASSESSMENT  

 

Continuous Assessment Test: Total Marks:  50             Duration: 90 minutes 

Section A –7 x 2 = 14 Marks (no choice) 

Section B – 2 x 8 =16 Marks (from a choice of three) 

Section C –1 x 20 = 20 Marks (from a choice of two ) 

 

Other Components:   Total Marks:  50  

Seminars / Quiz / Group discussion / Assignments / Class Presentation 

 

End Semester Examination  Total Marks: 100         Duration: 3 hours.  

Section A –10 x 2 = 20 Marks (no choice - Max 30 words ) 

Section B – 5 x 8 = 40 Marks (from a choice of seven - Max 500 words) 

Section C –2 x 20 = 40 Marks (from a choice of four -Max 1200 words) 

 

 
 

 


