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OBJECTIVES OF THE COURSE

»  To familiarize with the nature and practices of international marketing
>
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To equip, design and participate in designing an international marketing strategy

1

Introduction

1.1  Definition, Domestic Marketing Vs. International Marketing
1.2 Reasons and Motivation for International Marketing

1.3 Scope and Benefits of International Marketing

1.4 Trade Barriers - Types and Reasons for Its Imposition

2

International Marketing Environment

2.1 Meaning, Factors Contributing to Business Environment

2.2 Economic, Cultural and Demographic Environment, Geographic,
Political and Legal Environment

2.3 Conditions for Global Product Offering - Product Adaptation
Hofstede

3

Institutional Framework

3.1  Various Institutions Engaged in Export Promotion in India

3.2 Advisory Bodies - Board of Trade & Export Promotion Board

33 Commodity Organisations

4
Export Procedure and Documents

4.1 EXIM Policy

4.2  Export Procedure and Documents
43  Processing of an Export Order

5

Trends in International Marketing
5.1 Recent Trends in World Trade
52 FEMA, TRIPS

(15 hrs.)

(13 hrs.)

(12 hrs.)

(15 hrs.)

(20 hrs.)

5.3 Current Status on Indian Economy - Role Played by Government in Export

Promotion
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WEB RESOURCES
www.marketingteacher.com/what-is-international-marketing/
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PATTERN OF EVALUATION

End Semester Examination: Total Marks: 100 Duration: 3 hours
Section A-10x2 =20 Marks (no choice - Max 30 words )

Section B— 5x8 =40 Marks (from a choice of seven - Max 500 words)

Section C-2x20 =40 Marks (from a choice of four -Max 1200 words)



